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details

Dressing Up
The Dining Room

INNER PARTY DECOR is getting
. [t dressier,

Makers, retailers amd rental compd-
nies say they are selling more color
ful, elihoeate tahlecloths that incorm-
rafe everything from pedcock lealthers
to confettl. Maznolias Linens in New
York specinlizes in designs like irides-
cent orzmnsa with textured crbroi-
dery and coffee silk with mireor appil-
e Mevanues e ab
least doubled annuatly
since the company
ppened o A0, co-
fonder Asoma- Asghat
SAVE:  FEVENUSS  were
STO0L 006 1 A AL {ard-
cious Style, o Los Angeles-
hased mail-order retailer,
siles of decarative cloths
have growm 355 a vear for
the past two Vedrs, docond-
ing tn founder Caroling
01,

Cnstomers think white
5 Choring," says Mall
Sehlosberg, divector of
huginess development for
While Plains Linens, in
Pecleskill, NoY. - They want the: linens to
fit the theme of the event.” His compa-
s specially brand, Linens o la Carie,
which featires textures and prints, has
prrocern 15t 200 A vear for the past
[hires vears, he sayvs;

Solid colors sl comprise about 90%
of the table linen market, and basic
welile acconnts for 5 o 6t of Lhal,
aceording to Rick Jarrard. general mian-
ager of the commercial table linens husi-
ness e Miliken & Co., ooe of e larg-
et manufacturers of linens i fhe L3,
But salesof prinfs and wovens are prow-
ing aboat 5% a year, says Mro Jarcard,
and he expects that to incrense, Ameri-
LRN GENSUMETE spent 5671 milion on ta-
blectoths and napking in 2005, aecording

i Stmmons Markel Hesearch Rurer's
HI0SE ecent notional COnSImer survey.

Retailers and party planners sday the
trend is an offshoot of eonsiners' conlin-
ped interest in homse design and decor,
Pirlygivers arg also tiking their coes
trom events and restaurant design. “Teo-
ple go out and the restaurants are dress-
ing g Lheir Tables, " says Ms Coo, “They
Wit to eome homes and recreate that.”

The more colortul desipns can also.-be
mere coslly. AL Mapnoliag Linens, #
L20-inch round sills with hand-painted do-
Liling and peacock feathers starts an
abonl $400 (L rent the sam lem eosls
about halfl, At Lymnens in Greenwich,
Conn., priotssin turquoise, lime  green
and [uchsin arve the Lig sellers, says
gwner Lynne Jeaking, with prices for
napking ranging
[romm #1010 586
each; and stap-
dard-gize  tuhle-
cloths. ranging
from  SL60 fo
400,

When Elisa
Hirsehberg was.
planning: - her
Thanksgiving
dinmer last fall,
she feride
Against the
white linens she
Ay uses, In-
steud, she
hought a sheer
fabric with hand-
pinted leaves from Magmolias for' 590
“I'm not formal at all,” savs the New
York malhier of Lhres. " This wis just o
little moome fun,®

The cleths can be harder to maintain,
iswever, " They’re much more: ditficult
tolaunder.” says David Struminger, pres-
ident of Virginia Linen Service, based in
Pelershrg, Va. “IEs just like clothing s if
you get into sequing and beais, hey
have to be laundered separately.”

Shert Donovan, o mather of two'in
Grecovich, Conn., says she's vesisting
the urge to pet anything too faney. 1
have buighl S0 many expensive fahle
linens,” Mz Donovan says. “And then
our friends spill red wine on therm.”

— P Ffersheim Kall)




